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Abstract 
One of the most important decisions that affect people's lives is profession; but young people cannot grasp the importance of this 
issue and they can usually make the wrong choice about their profession. The purpose of this study is, determining young 
people's trends about tourism sector. Other purpose is explaining why they choose this profession and comparing these reasons 
with their trends. So, this research can be named as a case study. In this sense, questionnaires were applied to Akdeniz 
University’s tourism students (associate degree, undergraduate, graduate) between March 1 – April 15, 2010. 350 questionnaires 
were delivered and 307 of them were taken. For the questionnaire, we used Sarıışık, Akova, & Kaya’s (2007) and Unur, Duman, 
&Tepeci’s (2004) questionnaire forms. It includes 61 items with demographic questions. As a result of factor analysis, eight 
dimensions were found and the analyzing results of t-test show that sex is an efficient reason for choosing tourism as a 
profession. On the other hand there are five dimensions were found and the analyzing results of t-test show that family members 
are effective who got tourism training of young people's trends about tourism sector. 
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1. Introduction 
Tourism education and training has been the field of interest of many researchers recently. It is noteworthy that 
the researches carried out in this field have concentrated on the features, requirements and problems of the tourism 
education (Sarıışık, Akova, & Kaya, 2007). It is observed that approaches and behaviours of students or the 
graduated towards the tourism sector have been strived to be measured in the studies performed on the ones 
receiving or having received tourism education. Among the studies included in domestic and foreign literatures, 
students or the graduated receiving the tourism education at the level of secondary education, associate degree and 
bachelor’s degree have been taken into the scope of the research. The outstandingly important research questions 
within these studies have been as follows: how many students or graduated work within the tourism sector, why they 
want or don’t want to work within this sector, what constitutes their approaches towards working within the tourism 
sector, whether the approaches and behaviours towards the sector indicate differences in accordance with the 
demographic features (Özdemir, Aktaş, &Altıntaş, 2005). 
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2. The tendency of engagement within the tourism profession  
When the domestic and foreign literature are examined, an important finding of studies performed with respect to 
the tendencies of tourism students or the graduated  to engage in the tourism profession is related to what extent they 
work or want to work in this sector. In the following, some outstanding studies on the subject from the foreign 
literature are indicated. It is concluded from two separate studies performed in America in different years that 
students having graduated from the schools of tourism and hotel management abandon the sector mostly within the 
5-year period.  
Within the framework of a study performed in 1990, it is highlighted that 1/5 of the graduated having received a 
four-year tourism and hotel management education abandon the sector within the first year and 1/3 of them within 
the first five years(Pavesic&Brymer, 1990). Furthermore, according to a research carried out in 1995, 30.6% of the 
graduated abandon the sector within the first five years (Altman & Brothers, 1995). 
Within the framework of a research performed by Chen, Chu, & Wu (2000), it is discovered that the majority, i.e 
70,1%, of students receiving tourism education at university want to work within the tourism sector in future. Travel 
agent, airports and hotels rank among the top of the branches, they want to work. Aside from the research 
conclusions carried out in Taiwan, we encounter mostly with the fact that students receiving the tourism education 
do not want to engage in this sector.  
Similar results have been observed within the studies performed in the domestic literature. According to a 
research carried out with 165 undergraduates, 35% of them do not consider working within the tourism sector. 
Furthermore, it is observed in the studies performed, students keen on working within finance, retail trade and 
industry sectors. 
2.1. The reasons of abandoning the tourism sector  
unwillingness to work within the tourism sector, their abandoning the sector and their inclination to other sectors is 
the heavy working conditions of tourism and hotel management.  
, state that the reasons of 
extrasectoral inclination of students are profitability of extrasectoral professions, lack of working hours for 
professions within the tourism sector compliant with the family life, lack of job security and underestimation of 
trained persons by managers of tourism establishments. 
2.2. Approaches towards Working within the Tourism Sector  
Approaches of students receiving tourism education towards working within the tourism sector are the sum of 
their intentions to work within the tourism industry and their industrial cohesiveness, as well as their cognitive 
thoughts regarding different aspects or dimensions of working within the tourism sector, their sensations and 
behavioural tendencies.  
In his study, based on the literature analysis, Eren (2000) indicates that approaches of students towards tourism 
sector can be classified under six main titles, the cost of works, dues/social rights, managers, colleague, sheltering 
conditions and promotion.  
on students receiving 
definition, which can be classified as the nature of work, social status, industry-person commitment, physical 
working conditions, dues/additional payments, promotion, colleague, managers and industrial adherence.  
e degree students within his studies and attempted to 
highlight the tendencies of students receiving tourism education at the level of associate degree by means of 
demographic variables.  
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3. Method 
their experience therein, it is of great importance to be familiar with the expectations of students choosing to study 
tourism at university from the sector and examine their tendencies to continue within the sector.  
This study was implemented based on volunteering between 01.03- 15.04.2010 with the aim of establishing the 
factors leading students receiving tourism education at the level of as
postgraduate at Akdeniz University and their tendencies of engagement within the tourism sector. 
350 questionnaires were delivered and 307 of them were taken. For the questionnaire, we used 
questions.  
Table 1.Number of Students at Akdeniz University (2009-2010) 
4. Findings 
cal methods. It is clearly observed that 
64,6% of participants are male; 35,4% of those are female students, when the demographic findings are examined. 
This is an expected result in that the people working within the tourism sector are mostly males.  
When examined on the academic basis, 67,5% is consisted of undergraduates and then associate degree and post-
graduate students, respectively. This implies that the sample ranges at the same rate with global average. In the 
sample, 29,6% of which is consisted of freshmen, 46% of the participants are juniors and seniors.  
Furthermore, the majority of participants, i.e. 68.2%, received tourism education previously, which can be 
regarded as an important finding in terms of experience within this sector.  
Another demographically outstanding point is the answers given to the question whether a member of family 
received a similar education or not. 77,5% of the participants state that there is no such a member in their families, 
which can be regarded as an indicator, implying that tourism is not a predecessor profession. 
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4.1. Findings on the Reasons Leading Students to Tourism Profession  
Table 2. A Factor Table of the Reasons Leading Students to Tourism Profession 
When the Table 2 is examined, the industry/individual commitment ranks as the main reason that leads students 
to tourism profession. This implies that the majority of students receiving tourism education at Akdeniz University 
have sufficient information on the features of the profession considering that they received tourism education 
previously.  
At this point, the term “predecessor profession” factorized separately is the expression “I want this profession, as 
my family members work in a profession related to the tourism”, which can be specified as a valid factorization 
considering the scarcity of rates of students whose family members received tourism education.  
The most significiant relationship among the reasons leading students to tourism is the industry/individual 
commitment and the commitment among individual relationships, which is followed by the relationship between the 
industry/individual commitment and social status. The lowest relationship is the one between industrial adherence 
and promotion. 
4.2. Findings on the Professional Tendencies of Students 
Table 3. A Factor Table of the Professional Tendencies of Students 
As a result of the analysis of tourism trends in the profession of the students for the professional education of 
students in tourism at Akdeniz University, at the beginning of the factors that determine the tendency for Tourism 
Working Conditions of the Profession have been recorded.  
At this point, the term “unfair competition” factorized separately is the expression “Promotions are made 
according to merit”. In this case, we could say that university students, is committed to the phenomenon of justice in 
tourism sector. Students who are in great expectation, this result may be engendered. When the relationship between 
the degree of study and professional tendencies of students were examined, an important difference was established 
at all factors except unfair competition. 
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5. Results 
The reasons leading to students receiving tourism education at Akdeniz University are classified under 8 
dimensions, industry/individual commitment, dues/additional payments, social status, individual relationships, 
industrial adherence, prestige, promotion and predecessor profession. It was observed that gender had effects on 
industry/individual commitment; receiving tourism education previously on only prestige; tourism education of a 
family member on individual relationships, promotion and predecessor profession. Furthermore, it was highlighted 
that academic unit of study had effect on industrial adherence and prestige; this effect resulted from senior and 
 
Factors influencing the professional tendencies of students receiving tourism education at Akdeniz University are 
classified under 5 dimensions, working conditions, experiences, prestige, promotion and unfair competition. The 
majority of students consider that the promotions within this sector are not carried out on the basis of progress. It 
r; but the change is directly 
related to a family member having received tourism education. Another result acquired is that the professional 
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